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The Effect of the Cognitive Form of Store Characteristics
on the In-store Advertising Effectiveness and Store Loyalty *

Kyunghyun Min"
Faculty of Economics, Saga University

Abstract

This study clarified the antecedent conditions that cause in-store advertisements that match store
characteristics to induce consumers to respond behaviorally and the factors that lead to improvement of in-
store communication effects and provided basic findings to investigate the interaction between store
evaluation and advertisement evaluation. By presenting basic findings to investigate the interaction between
store evaluation and advertising evaluation, we found an initial model of how differences in the information
processing, including the perceived form of store characteristics, drive the communication effects of in-store
advertisements. In addition, this study conducted a basic examination to clarify the pathways through which
the perceived level and involvement of store and advertising information are transferred to behavioral
responses such as consumers' attitudes and store loyalty through their understanding and acceptance of store

characteristics, store image and personality, and in-store advertisements.
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