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Abstract
In this research, we focus on QR code settlement service, which is one of FinTech services. We
build our model based on TAM and investigate the effective factors of the model. As a result, we can
verify our model toward QR code settlement service in Japan and find that the most effective factor is
“perceived usefulness.” In addition, we verify our model by areas and/or generations and investigate
whether or not the structure of our model is changed. Accordingly, we find that the structure of TAM
toward QR code settlement service is the same as the original model, but that the magnitude of effect

toward intention to use the service differ by area and/or generation.
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1. FL®IZ

ITH-, 10T (Internet of Things) DR EHVVE T, Av—F 7408 —FT /31 X
R EOREBRER B DD, INEDT AL ZADEK, SHIZEINbAXAA La—Fxy
A~RY A (UX; User Experience) & Zie7 —Z D AEMI LTS, £ LT, DU -
BREINCE y 7T =2 I NLARE (AD) ZHNToOtr g 2 & T, FiicZeth— e 20t
IME DRI HCHER DN F(L 7 ENfThONTW5D, eftth—ERICHBIT 5 b o®E)m%
JRFEDFEKT [FinTech (7 4 > 7 v 7)) LI THD (AR, 2017),

FinTech (3NN ATV— R THY |, ZOEEVDAPBR R EFIL DL TWD, ZHHITHL
T, % TlE FinTech DEFIZ DWW T L72FE 474040 TW % (Schueffel, 2016; Schindler,
2017), il %1%, Shueffel (2016)I% “FinTech is a new financial industry that applies technology to
improve financial activities” ([FinTech & (34T 2 7E H L CE@dTE) 4 ) L S 25 81 L &l
¥Tho]) LimU T, FinTech 4@ (—EX) FELLTHHA TS, —5 T, FinTech
%ﬁLWﬁm%ﬁ%kﬁ—bx@WﬁkLT%%H%%%%D_@mem@mﬁ®ﬁﬁ-
KB LY IR ROMR e E H 285 Z L 73, Schinder (2017)7¢ & TS T\ 5,
T DI, AWFFETIL, T@J\é%ﬁ%f?ﬁ (PFM; Personal Financial Management) 73 & D4
— B AN % FinTech & EE L T, oz tEd 52 &7 5,

HARIZENTH, 2016$U\f5¢ FinTech |34k % 72— B 2 Z Al LelF T %, FinTech 73
BRI EICRERENE LTI EIEIRETHDLHDD, LfbtiO\IMRm®
EROBKRI DI, ZNE THEBZOREN O OFRITEA TND LIXEEFE 220
Wz - 7= (FrFHih, 2016), & @iFERS. FinTech — Y A &Mt 5 0%, =—F (E#&E
#) 72 5 ONCBUR DS FinTech IZBID 2 7 LA ¥ — L 72D 03, ZHENOH RN OWFFE S 1
HHINTWD, VDT, IfE, 77— MNi&EREZ S &IZ, FinTech DRI — b 2|
EH LI OERBHEA TS, Bl 21X, Guirado, et al. (2018)i%, H— X DF|HE X
WM BEE 5 2 HERNZRBT HEICE S HOW LN H M AET /v (TAM,; Technology
Acceptance Model) #EH L., 77U K77 o7 4 v 7 OFHEKICEE LY 5 2 5 E RIS
WTHIEL TW D, BETIZHBIZANA DI T RT7 7 T4 7T 57— Ml
BEITW, 7T U K77 0T 4 7% D TAM OF AR/ L RIFEIC, — B2 Df#
WRTENRFIHERICKREREELZHEZ TNHZ LR EZH LML TS, [HERIZ, Kim
(2017)1F5&[E . Li,etal. QUI)ITEICKIT D27 TV N7 7 7 1 » 7 OFHERIZ L 5
ZDERIZONWTHLNIL TS, ZL T WIS TAMIZESLS 7 7Y K7 7
YT 4 7 ORMERICET 28T VOZEE MR L TV D,

Flo, TNHOMRED BRI LMVMENTWE ?ﬂ%{ﬁ%%/\/l’/l/ﬂ%{ﬁ“f‘—t A

BT 2R E RN BT D AFFE O FERUR & ZEAFAE L T D2, il 2T, EFRFEY—E

1 Li, et al. (20181, TAM %45k L 7= i 02 8% L ORI AIC B3 5% —#im (UTAUT, Unified Theory of
Acceptance and Use of Technology) #H\WWCT2Z Z 7 K7 7 7 4 V7 ORBABERICEEE 5 2 5 ER O
&_Ob‘“(/\ﬂtﬁ%:ﬁofb\é

P HEICE AR, EFREY —ERALEANSAREY—ERTR 26D THD (AU, 2017),



(\ZB8 L T Junadi and Sfenrianto (2013). Roy (2014) . Sidek (2015)X> Oney, etal. (2017)72 £
DY FTZENA NVRF—E AT L TIE Chen and Adams (2005), Shatskikh (2013),
Dastan and Gurler (2016)=<° Liebana-Cabanillas, et al. (2017)72 EN o 5, ZiLHDMFIEOET v
& LTIE TAM <° UTAUT 72 E3 Rl S, & E TEM L 72fER R 2T, ThboE
TNDEEMELR EDOBFERITON T WD, 72, TNENDOH—E R 5 RICHE O LR
HE, 7T7A N =X a2 VT 4 BRREEZNMEK LTEET LV E2ToTEY | BEREOR R
PIFOLNTND, LD, TTAN—tF 2 VT g3 —REkDORy 7 LR DH
KTHY, ZHNHIZONTERA R ROMLEMEIZONTERINTND, ZDLIHIT,
FinTech #— & 22§ 2 EFEM BT HE RS E TITOR TV L b 00, ARICBWTEEE
ERN LT EHEA TR, RIFFEIL, ZOERIZBNTZONEEMO—&a2H ) Z &
272 %,

AL TiX, FinTech —EA2ADOHF T, QR 22— RRFEH—E X #HY EiF 5, fEiH
WZRiA 5 & QR & — FIRFEY —E R IJEHO L PICFR RSN QR 23— FEFRHLDO X
YR TR D EXHDRETTLHENI D TH D, 1ERNPLHDH7 LYy M I— X
BT HIL, A ROMEREE S DA e & —FMnb, £7-, FeliCa FABEHD A~
BT TUVREF—ERI7 LYy P — RN D EARBAZERIZ 72 5 23 Felica
— FRRA~Y— M7 4 OREREIZHIRD 00D EWo Tl b b oTe, LIl s, Z0
QR 22— FRFE Y —ERIA~Y— N7+ v OfEAZ DT, A~AKT7 7Y THHTES L0
STEFBREINEH SN TS, FETIIECZOV—ABE R LTEY, RENRLOL
L T Alipay (I 7 U S RO T A~ R 7 7 U kg md 7 7 U ) X° WeChatPay (I WeChat |
NUY—ALTASKRT FVREY—ER) BdHDH, HARIZEBWTYH, Origami Pay, LINE
Pay, J6RK~A, A3\ (F=®) REDY—EARREINTEY, 4%, ZofFEOY
—EADEN - SHRLBRANTHRIND,

AWFFETIE, 7IFf (2018) T L7 QR = — FIRE V¥ — B X ORI RICE T 2 €7 1
FEDFELSHBIL, 2018 45 3 HICHENE L7=T > — MEOHKE (HEF—%) #Hn
TIZDETNVORGEZIT 9, S BIT, HBERFRE WoTeBEZ L2, ZOET VO RYMHE
RENTOWTHRIEEIT 9, BRIZ, ZNHORRAEEE X T, QR =2 — FRE I —E 2D
HARTOE K OAEENEZ: EIZOWTikam a1 TV 20,

Kﬁ%@%ﬁi&@L@f%é 2 fiCB VT TAM ICOWTHHICHAT S L & b

I AR TE R DT Ve b NG EA2 T, 70— MNEDOEIZ DWW TR
H3HEHICHIEICE LD TS, FHAEHTIL, OWERE "L, BEET 5D, &EIC, F5Hi
IZBWT, AFEDF D L A% DOBEEZIBRRD

2. IL—LT—Y
2.1 SHETIL
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BREYTIEOTET VORELIT), 2O RH LW —E2DE K ZREET DR E
27 —RETIVE LT, HilrAE T /v (TAM; Technology Acceptance Model) 238 %, TAM
&3 Davis, etal. (1989)IZ L VB STz (HDOKFED) v AT L&FIHT 5 AHOITEI 2
TMELTZbDTHY | NPV AT WP — ERAOFMZR T 720IlcED L 5 72
FRE LT HT LD 2#ERT HDICEAVLRE bDOTHS (K1) 3, TAM T,
ANAPNY—EAOFFICELHEKNE LT MR INTHENRLT X (Perceived Ease of Use) |

M S ui=F At (Perceived Usefulness) | [FJH~DHREREE  (Attitude toward Using) | [
~OITEIEX (Behavioral Intention to Use) | 232Z8(F b TV 5, ABIZEICE T 2987 /v
TiE, 2L OERITIMA T MR (Social Influence) | DER ZERHT LT D (114,
2018).
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X 1: TAM

MR SN &) S BEOY —E R OWTHIAB RN S RN & a—H
W oREOZLTHY, TR SNIAME] L3, ZOF—EABEEDR - N7+
—Y A ESEL LM 22—V OEBNRRAALDZ L THD, ZhbiE, 2=
DFEBIREETHLLEZX LN TS (Davis, et al,, 1989), [FIH~DREE ] &1L, £D
V=t REZFHT D EOLELSEZFMMELIZb O T, MADOEENE ITETH 725N
ERTOLOTHD, LR L3, AEEE, EHICKT 2178, MESERR S
OHIE - Bz RT O L LTEZHLNLTND,

BANZ: TAM ICHES & M Sho A AT, MR ST SIC ko TR e
L AT SR LENRT SR o TR ~ORBEITHE SN D LIUET 2, £7-,
FIF~OREE L i Sh-a AT, MAO Y AT AFIH~OITHERICHES 52 5,
T MR SN A D DATENE M~ OEER 2 S ANOE STV L EHIE, FFED

3 TAM & BT 28k % 2R AERICET 2T LM b IFET 2, AR TIE, TREIUTOW TR
1L L7213, Malhotra and Galleta (1999)<°> Samaradiwakara and Gunawardena (2014), Cao (2016)72 & Tl TAM
PR SWIZET VORI 2 T, AEAITAET L (TRA; Theory of Reasoned Action) 72 & DT
MOV TOBRBIBITHOILTNDLDT, BRI,



T —EZDOFHPEENRONT =~ A% EEE L LELLR B, ZRUKT D
REZHZ CTFHERICEELZEZTNDHEEZLNTWVWILINL THD, 2F 0, flx¥—
EAFINCBERREE 2R > TWeE LT, Z0—EXORHRIEENR/NT +
—v U AL@mO L EBo TR BIX, NZEOY—ERZHHTL7EA9 LV BEXF
LD bDTH S, £ LT, EZEROTE FIM) 13 ATHERICE > T-EMITIRE SN D,
SEWZ DL, HLYV—EROFIMICEE L T, HIRRY « B2 N 20T L E L 72 <
TH (fHID) FIHAFEEZERTE 2B 22201, Ui —PFITx L THER &
Z/ELCSED LRI, —EZXORMNE b DOATER EOFIEM AL L 5 2 L2270
Do e, = RAZHMT 2 LM CLFIEMZREDAY v Py —E 2R L &
I ETHLHEMRBIEZELSED Z LT D, TLT, ZORENGEN RN ITZ DY
—bE2EFIALTHE D EWVIITFEEKICORNY | (TBENEHE>Z & TEANRZOY
—ERXZRHT D LW EEROITEZEZ§ L EZXL00 TAM OEANRHETH L, £
7o E A G BT, Y — B ARUEEE, EACHENREE 2L Z 38T L
LRSS TERVWbOD, 2—FRAPAERLCENLT 2 IVE LN LI, —E 2D
BEE- A v =T == AR EZITI LD LT OEMNRIGELZHND Z IR TH D, €97
52&T, T o —EARNERT D LoD o TN ZERHIfFIND,
AWFFETIE, TAM DA R ZER M ORI A T, HERRs2 80 R S - A ik
HE SN AENRLT S, FIHA~ORERS XIOFH~OITEHEMICEEL 525 LIREL T
W5 (Yang, et al., 2009), LI (XFEBAIHEL (Subjective Norm) & LT TRA T3
WG 2 RNV TH 5, Venkatesh and Davis (2000)232%2 L 7= TAM Z¥E5E L7
TAM2 X°, Venkatesh, et al. (2003)IZ & 2 Hii 0= %53 L OFIM IR T 54 —#im (UTAUT;
Unified Theory of Acceptance and Use of Technology) (233 T BIZEEN A FMESCHE VT
S, SHLITHEMICEEL 22 LUEL TWD, 2, AAESLHENSCT I Lol
ZNFZDOY—EATHON LN TS EINA R =T DRF/VRFT LIS & D25,
A—FOIN6DK LT IIME HMH) OBRICE->THEDD, 2%V, 2—HiTEE L
TWHRENOH{LHERICHESNDIZLEOEZNI L2 LD TH S (Fife, et al,
2008; Lopez-Nicolas, et al., 2008; Yang, et al., 2009) ,
mB. M2 IIAMRICBT L0 ET NV EZRLIZbDTHD, K212, TAM I2H5<
S5O0 E . BB BRT D 4 DD B D

Hl: T shzA v 13 TRA~OREE | (2 E"i“%& (E36
H2: THE SN &) 1 d TR ~0RE EJ (CIEDE L KT,

m:Fﬁﬁénk@w%féjirﬁﬁéﬂkﬁ%éjz D% KIET,
H4: TR S a R 12 TRA~OTSHER ] IZEOREEL KIFT,
HS: [FIH~OREE ] 1% TRIHA~OTEER] ICIEORELE KITT,

H6: s 13 TR S A A [CEOREE KIFT,
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2 ET IV

H7: THERE) 13 AR SN T &) ICIEDOREE KIET,
H8: Tt 13 TRIA~DOREE | ICIEDREZ KIET,

H9: 2R 13 TRIA~OATEEN ) ICIEOREL KT,

ST NMCET D TFE S ARME] 3RSt &) TRA~0REE ] ]
FA~OITENEXK ] THEESHRE) ORIE HER SIZonTE, F 48 THAZIT O,

2.2 EbiEbhRER

F 2.1 HiTik, AFRICE T D0 ET MCEBT D (FEARNZR) ]EiE R L, RIFFET
i\gZ@%Tw%%WT\20@§%ﬁéﬁﬁ@&ﬁ%ﬁ5 1 >HM THI0: X2 O
DHIRIC KL > THRARL | LWHRFTHY, 2 DH THIL: X 2 OFENS RIS XL - TR
51 LWL TH DY, bk, 3 HTHAT LT v — MREREEOEME (F
FEHUE &Rl 2N TH TV ESTTHIr L. BT VORGEETT 9,

1 SHOEH (H10) X, HEZII LD LT HEEITEINEEMKIC L > TR L0 )
JEFF - NEF 2011)°KFH (2000)72 E DR R A E X 72D TH D, LA - NEF (2011)
(THEBTTENC 72 513 &G REEE OB EISR L < BEIHEMAPMET T2 2 2L T\ 2,
F7o. FH QO00)FHE T TILT 7 B AR BT HENH X L L THISN, Zhnie
AATENCH B2 525 Z L 2EM LTV, ZNHOETEND, BETHHIRIC L > T, @
ANDOATEN R — R0 — BRI T 2B X FITEVBHD RS D 2 ENEBEX LD,

g LIRS i L 2 A I K D &L oy R ERA T — X AR T 2 RER O R LR 3

L RMZETCIE, E& LT, AIE SN DBREBMOME IR R E ST, ZOREO/KFH—ET 20E
. ETRBOMR KR E SOBNEHRTHZLICL ST, 2D 2 DO EREET 5 2 L1T 5,
5 http://www.fujitsu.com/jp/group/fri/column/ideatank/2015/2015-04-3.html



LW, A X =y IR TR EEFIHL TS EEZ BN TWNWD, — T, A
FHAIFIA R D22 < b FAR DRV E o TS, Fo, BOFIAICONTHE
g L BEEE TIXEOBEEIGEN RS L Z EMERIN TS, X5, fmickVnT, &
= — AMEEAZ LI ST, Av— 74 CEMY—E 252 FHTA=— AN EE
HAFEMEIZOVWTER SN TN D, 2D X HIT, FEOFENTEBWT, QR 22— RFikFEY
—E R LWV HT LR — 2T DRI HERRCEN G EISEWRH D T LA TR
s (H11) ¢

2.3 BEABRETIVY

2R LTEBEEZFOET NVEMRIET 2 5L L THELTRAET U 7 (SEM;
Structural Equation Modeling) 73 —fXHICHW S5, SEM &%, fHICE 9 &, BT —
Z OERITD Dk RERORERZ ST 2 FIETH D, B, AFZETIX, 7LD
WA E 2 0 D FEEE I AV B 3D RMSEA, CFI, TLI # W%, SEM (2 oW\ Tl
H (2000)72 ERFELWVWOT, L HESRINT,

3. 77— rERE
3.1 7rr— FRAEWE

ARFIETIE, 2018 43 AlCA v ¥ —F v " T v — MNRER X CE L7-HE ([4&meT
B4 2018 (A A& pEEH O FHEICBE T 2704) 1) OfR (EZEF—%) 2[5
Wra1797, ZOFEFIEOFIAATRENE « 2L MEIZH W TIE, A HEM (20095 (L (2010)
mEESRBINTN,

SRATEIA 2018 X, AARANOEEEMNSCKEIT T 2 Bk, SRk & 2iE L,
AN G PEEM T DBRICIRE & 720 5 2478 « BREIRENSA T ADMFAET D D& ) & 1Rk
THZ e, EEAOEEERNET VOMELR L NAD E 22 HEANOEBREDORMEZ
B L2 BRBOR R E R R T 270D T 5 L2 HMNE LTERBINTZHDOT
&b,

AETENAA 2018 13, FRAESMICEE L TWDHIEEOH NG 2 T AEZMNRIZ T (27
V—=7) EZER L, £TOhrbaEmEN (20 18, 30 18, 40 18, 50 ft, 60 ft. 70
Ll ) Y TV TEIN TV, BRI 1236 ADEIEEZE TV D, BRI, ®
Bl AL, EEME, FIe EOEARBIEICNA T, {TERES - 1787 7 4 T A THW
DAIVHIEE (P21, FERFIGIR0U 2 7 IR 72 &) IR 280, Sk, &reEH
DOEBEIZETERAR ESIRIChZ>Tn5h, B1EREEDTES T 7 4 v 7 EMEE

o EE AR E LTS ARFE S —EAFIHEBERICOWTOESL H Y . FHC L Y TAM < UTAUT
REDT VL — AU = IZEDRGEBITh TS (Kolaki, 2017),

TIEE, A X —Fy NREO ROV TOERIT T RIS H0D, KRELTA ¥ —F v MR
B EORFIEREEIEIZ OV THE T LIRS LD TIERY, bRbhOiZE 70y =7 Mok
THIZOREMKL T, xR LREIT-> TN 5D,



£1:MEEOFTETT 7 4 v 7 BN

# (%) # (%)
T B 856 69.26 | W |BEUE 771 62.38
il otk 380 30.74 Al RIS 465 37.62
if: 20~297% 206 16.67 AT (10075 Pk 141 11.41
iz 30~397% 206 16.67 & |100~30077 1 368 29.77
40~495% 206 16.67 300~50077 M 395 31.96
50~597% 206 16.67 500~1000/7 [ 264 21.36
60~697% 206 16.67 10007 94 68 5.5

T05% Ak 206 16.67
TH 10077 F il 402 32.52 & |nL 1036 83.82
% 100~30077 [ 298 24.11 fif [1F~30077H 92 7.44
Fi) 300~50077 11 121 9.79 4 [300~50077 1 16 1.29
500~100075 [ 168 13.59 500~100075 1 25 2.02
10007 B4 - 247 19.98 10007 L4 - 67 5.42
3 REH &8 - 3% 144 11.65 f& | - AL 124 10.03
ES NEE - 2thE 579 46.84 i | B 187 15.13
sX—F e TSNS B 229 18.53 oo B GHEIEBR ) 290 23.46
FA - TR ER 74 5.99 A L 218 17.64
Z oAt 210 16.99 EE 241 19.5
P - Py 85 6.88
UM - 91 7.36

FLOIEHLDTHS,

3.2 FinTech —E XMDEEAN

A TENAA 2018 Tik, W< 2/°® FinTech —E A (PFM, A AR%E4, 777 K7
7T 47 AREE, Ry MR, BN LIREE. QR 22— RIRWE) 1T AR AR E
EEML TS, 22T, ZOEFRREMBNT 2, BAENIZIE, ZZnod—E |
DWTHHARFHIAAITY & L bic, BERICHLIV—ERAREZERLT, [ZO—ER
Ha—HLLTHHALEZERDH D) 20— R Mo TWDHMN, FIH L Z Eid/ewn)
(DO —EREZENTZZ LTS5, I<HLRW] TZOY—EREZHLRN ] OV
Nin 1 DEBRATHEL-72, K3 2R Thnd X olc, EEICH—e22FHLTWHE
BEOEEPRbEWVHOIER Yy MEFEF—E R (7 27.0%) . Hi\ T PFM (£ 10.2%) T
bole, LMLERDL, ZOMOY —b 252 FERRICFIA L T 2EEE 3~7%L &<
RWZ Embnb, ZOZEMND, FinTech IZBHET 29 —E R 72 8% H > TUIWDHN, £
EHAT DIZE > TORWEAR—EFEGU WD Z LR TE D, =T, Zhbot
—ERZZHE LRV EEE LIEEIGIEL30~50% L mn b DI > TN D,

2 IZIT MR O FinTech r— B A OFBHEZ R L TWEE, K2 E2RHRY, 7T UK

8 ZZTIE, LR LB O T TZoY—tRE2a2—Y L LTCHHALEZERSD] 2o —ERF
Fo>TWABN, FIFHLEZ L3y 2 BAFRIEEZRML WL EL, 2SO TZo—e X%
BV Z 213 H 0, k<mbpn) 20— 22570 Z2BAFREEITZR ML TWHWARNE LT
W5,



0% 10% 0% 30% 405 508 608 T 808 a0 1005

pent TR Sg 284 567
EsmE: I 366 537
259 k77T vy T 277 637
EEAn e U 449 322
e b EE T 284 294 324
a4 0RE ST 359 472
ora— FAF T 358 537
BIOY—EREI-FLLTHALLEIESSHD nl0H—ERRM2TLEH, FALAET &AWL

IOHF—EREMWAEZERHHY, L<CHASHELe IO —EREMSEL

3 : FinTech ¥ — & A F40

%2« i FinTech $— & A OFREIE

. 77K T Ty N s s N
PFM HEPNPESES Fip REBE v MRE ENAIRFE QRI— FRFE
JtimE - =ik 36.29% 29.03% 5.26% 40.32% 45.97% 29.03% 22.58%
TR 31.02% 26.20% 13.98% 41.18% 48.66% 31.02% 25.13%
R (ERR<) 30.69% 26.21% 10.49% 36.21% 50.34% 31.72% 27.24%
R 28.90% 28.90% 6.90% 40.83% 48.17% 36.70% 30.28%
bl 31.54% 23.24% 8.76% 34.44% 53.11% 37.76% 29.88%
FE - EE 22.35% 23.53% 15.56% 30.59% 43.53% 22.35% 25.88%
FUI - iR 38.46% 36.26% 19.57% 38.46% 59.34% 31.87% 29.67%

#= 3 AEIB RO FinTech H— E 2 OFRHNEE

. 779K 7 7> . s . eps
PFM [EPNGES=S Sy EmE Iy MRE S EANAURE QRI—FRE
201% 43.20% 38.83% 29.61% 40.29% 52.43% 34.95% 31.07%
301% 34.95% 31.07% 26.21% 37.86% 46.60% 31.55% 25.73%
401X 32.52% 30.10% 29.13% 44.66% 55.83% 38.83% 29.13%
501% 32.52% 30.10% 30.58% 42.23% 51.94% 34.95% 31.07%
601% 24.76% 17.48% 20.87% 35.92% 52.91% 34.47% 27.67%
70 L 18.93% 14.08% 19.90% 24.76% 40.29% 21.84% 20.87%

Ty T 4 IR Ko TREEICEN R ON D, ZNLS O —E 2 DRBHEIE /R
ElZOWTIEZENIZ ERERETRWVWEF 2 5,

F7-. FIIIIEHBEN O FinTech VY —E2A0OBAELZ R L TS, £3 L0, Ffn k-
DHIIZONT, BHENMETTHA2HEANCH AL ENINLDH, — T, P—ERIZL-T
RENEDBEMNBRE B> TND E WD KD RFFEIEER 3 NOIFFICRIET Z LIXTE
720,

9 ZS DB OV T DEEMOSHTIZ DWW TIE, B TR Lz,
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4, HHTHR
AT Clrd, SR TEIRA 2018 DEEET — X O3, #itY 7 o =7 & LT Stata
MP2 15.1 Z/H\ %

4.1 (Bt

K2 I RENTZZNENOERRIT, —MANCITHIEH i3, 26 2@mucililEd %
EBZONHEBMOERERIZL > TR EN TV D, &MITEIRHE 2018 1%, ZhETh
MO ER L CEAAREF ExRE LT v r— FRESCKITHE (SRUAHH %
FEE, 2017 72 8) . JATHIZE (Davis, et al, 1989 72 &) Z 4 & IZERIEE 2R L TV 5
ZIT, ET ENENOERN EOREEUNCHIE TE72h (ENENDOEK OEHHNE)
R 510 BARMICIE, AT 72 & CR ST BN AR T 2 B E HIZ DWW TN

BAEME QEDO—EBM) 1o\ TTF =y 72175, ZHICERbASHEHENA TS 7
Ny 7 O o fEHREE OV CEMBiZ1T o 72, ZORRIIR 4 IR THEY ThD, ek, &P
DHITE W@E@ﬁ%%bfwé e SN EEEOHERAE L VD OIS T L HIFE
LTCWARWEDOD, @7 a2y 7O e lGREOMN 0.6 L ETHLZ L akDEND
Z LM% (Hair, et al, 2010), ABFIES Z OIEMEIIHES T, R AR LIEMERZFHET 5
L WVWTNOERKO o FHEMEREOMIZ 0.6 ZKEBXTHY, BIEORKEL L TOEHE
PEIZ K& I 2V ST TE B,

* 4 FEVEOBEE
R
MBS NEVPT S
MEE NIA A
RNy
A OITHER
HERWHE

0.949
0.931
0.970
0.960
0.915

B~ B 00 of®

4.2 SEM (1)

B U7z K91 AR BT DGR OMEEIL SEM 12 X 5 TiT o 72, T OGS (VX2 [X])
X 41T, ETAVOEAE LS IRE S LTiE, RMSEA, CFI, TLI ZHW<TEh, =
OFERIZE S O TH D, RN OREREREINCITM T2 Z L1258, £5
R THONRL I, WTNOBEEEREFETHMM L2 E LTH, AEORHTE T /WITIER
WCRBHEETIIEARNLODO, MMRBHTHL L HMZTTZENTES (RS5ITIE, &
FL L CHEAEREObEEZ L L TV D),

6 121T. AR T HIGRET L OWRERER (K 412317 DR L 72 S 2550

10 SEM %47 9 i, Ao 2170, TNENOBEROZYHEERFET 5 2 & & TX 203, A7 TIIK
moOHE b, _®ﬂ&_ow1®£ﬁ%ﬁﬁbfwéo&ﬁ\%ﬁ@%%@mowf%%%ﬁw:k%%
BLTWD,
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Perceived 0.409%**
Usefulness

(PU)

0.237***

0.229**%, Attitude
toward Using
(A)

Actual
Behavior

Behavioral
Intention (BI)
0.368***

0.083***

Perceived
Ease of Use
(PEOU)

0.580%** 0.767*** 0.298***

Social
Influence
(50

4 GHTET IV

K5 ARGLE T LV ORER R

IR IC RIF AR BULERHE

RMSEA 0.086 0.05K i 0.10X k£
CFI 0.939 0.950 k£ 0.90K %
TLI 0.931 0.95 & 0.905K

6 AT T VOREREE (1)

1RE FEe EAERE | zfE pfE
¥

H1 mMEShi-BRYE = MA~OEE 0.2365 | 0.0309 7.65 0.000
H2 MEEINAFEVRT S > FB~OEE 0.0831 | 0.0274 3.03 0.002
H3 MEShAELPTE > MESNABARM| 05775 | 0.0298 19.35 0.000
H4 mMEShFBRYE = MA~OTHER 0.4088 | 0.0335 12.21 0.000
H5 FIA~OREE = FA~NOTHEN 0.3684 | 0.0518 7.11 0.000
H6 HEMFE > MEIN/-ERE 0.2290 | 0.0233 9.85 0.000
H7 #HEMFE = MEINELLT S 0.5802 | 0.0271 21.38 0.000
H8 #HEMFEE = FA~DREE 0.7671 | 0.0241 31.84 0.000
HY HEKFEE = ARA~OTEHER 0.2982 | 0.0499 5.97 0.000

DNTEELEDELD) ZRLTND, K6 EZRLTONDLLIIC, WTIONRZAEEE 1%4
BAKMETHIICAE TH D Z L, B OMEITIEIC/2 > TWD Z LR TE D, 20D
ZEMD, 22T Tl TAM IZHS< 5 0GR (HI~HS) MY > Z Ll b,
SOFV, QR I— FRFVP—ERICE LT TAM IC XD REBBEN Y TIXEDL Z LT D,
Fo. HEMEEICERT S 4 SO (H6~H9) ([Z2oWTHkD Lh, thap e il
DER & O R RBEFRDHERD S L7z,

40K 6 L0 SN A MM X, FIH~ORBE] L T+ESiE2) Kb, QR
a— RRFEF—ERAOFHEBEXICEREL 52 TND 2 ERNbnD, QR 2— RIkFEF—E A
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OFHBHE ZADIIN e Exm EEEH EE L 0X, ZhUCxT 2EE 2z TFHI
MERICREEZHZ TWDHEE D, £, BESCHEN O ORELRT M) ERTH
5 TSR] ITWTHOERICEEL 5 X TVWDH I ENERTE D, 2O &iF, 4%
QR 21— FIRFEH—E 2N ERTLHZ LT MAOHHERZmDONL Z LR THRIND,
AWFFE TN TN DR TEIA 2018 OFER R TRENT QR 22— FIRFEHH—E XD
ORI (X 3) Z8AD L, TV —ERARBHEEIL. MY =7V A MR EEIGH
LT, QR Z2— FRFEHP—EZORE (AV v b TAUy MMpELET) 28352
ENMETH L EBbiLd, T, h—E R HIL, = —FDRAFHEEZ LV E NS
I, P —ERADHEE - A V¥ —T = — AR EHRITI U LT HHMN edEE2 XD Z &7
EMRHBNS,

FinTech —EAD—>TH 5 QR 22— Fﬁ%{ﬁ‘ﬁ'“—txﬂi HARIZEBWTIRE > 7213000
ThHMN, Y—ERAORBMPETIC O T, SIS E KN ET - E AR ND,

4.3 SEM (2)

%42 HiTlE, QR 21— RIRFEF—EAIZE LT TAM IZ X DR RBR AR Rk sr> 2
L DHER ST, e T, HIBG - AElIERNIC LT, 2 O ROMEIED R U E D 2 ORRGE
21T 9,

FT. K1 TIEIEALZ 7 OO eifgE - Rk, B, R GORakR<) . T8, i
#.ODOE - fE, UM - P TRL WA, 22T TRETE G, MR, =
H. KB, @) & TFRLS o] L nWolm2 oDV —FIhT T, FERb YT
el LT BREEZAT 9, fW\ T, FlsEilic oV T, 20 f~40 R E 50 %A B &
ST 2DDTN—TNH TN EGT T, T - GEE T o T2, TORRENBET LR TH
e TNHLDORZRTONL LI, WTNOBEAERIECIMELZE LTH, ZEhD
JBAE Z LRI D T ET MFFER ICRIAF L ETEF ARV 0D, MRRIFTH

KT ARGET VORERER (2)

K Z ot

1R *T;Z;K e | B pfE T;if e | o8 plE
H1 ®MEIN-FAMKE = MBE~0OEE 0.2514 0.043 5.890 0.000 0.1710 0.032 5.395 0.000
H2 FMEINFEVPT I = FA~NDOREE 0.0765 0.040 1.897 0.058 0.0694 0.032 2.172 0.030
H3 HMEIN/FEVLTE > MESNBERM| 0.6147 0.034 17.922 0.000 0.6212 0.030 20.704 0.000
H4 fMEIN7-BRE = FA~NOTHEN 0.3049 0.042 7.301 0.000 0.3306 0.031 10.643 0.000
H5 FA~DHREE = FIF~NDTHEN 0.3567 0.071 4,994 0.000 0.3441 0.065 5.265 0.000
H6 #HEMTE = MEsn-ERE 0.2859 0.038 7.473 0.000 0.2403 0.034 7.172 0.000
H7 #HEMFE = EsniEunerds 0.5745 0.033 17.368 0.000 0.6312 0.024 26.093 0.000
H8 HEMFE = MBE~DEE 0.6736 0.028 23.964 0.000 0.7533 0.022 34.401 0.000
HY HEWEE = MA~DTEBHEN 0.2750 0.063 4.374 0.000 0.2633 0.061 4.315 0.000

RMSEA 0.091 0.089

CFl 0.933 0.936

TLI 0.924 0.924
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# 8 AT T LV ORERE (3)

20~401% 50/ LA L

1R ﬁﬁ;ﬁ e | zfE pfE %;iﬁ e | 8 piiE
H1I MBI BAKE = MA~OEE 0.1830 0.044 4.193 0.000 0.2226 0.032 7.041 0.000
H2 FMEINFEVPT I = FA~NDOEE 0.0649 0.039 1.676 0.094 0.0794 0.034 2.347 0.019
H3 HMEIN/FEVLTE > MESNBERM| 0.6348 0.028 22.373 0.000 0.6030 0.035 17.288 0.000
H4 fMEIN7-BRE = MA~NOTHEN 0.2894 0.036 8.142 0.000 0.3470 0.036 9.732 0.000
H5 FIE~DREE = MBE~DOTEBHEN 0.3842 0.066 b.778 0.000 0.3158 0.069 4.557 0.000
H6 HEMFE = IEIN/-ERK 0.3114 0.032 9.826 0.000 0.1866 0.039 4.770 0.000
H7 #HEMFE = EshiEunrds 0.6027 0.028 21.458 0.000 0.5886 0.029 20.448 0.000
H8 #HEMFE = MRA~DEE 0.7368 0.026 28.336 0.000 0.7109 0.023 30.307 0.000
HY #HEMEE = MA~OTHREK 0.2683 0.063 4.289 0.000 0.2614 0.062 4.217 0.000

RMSEA 0.084 0.098

CFI 0.943 0.921

TLI 0.936 0.910

HEHWT A EMTED, T, ENENOEMET EICRTEAFRIZE T D GELET VO
WERE T, RO 1% KETHRAWICAR L o TV DD, KEHTEHD 71—
IRV TIEL H2 23 10%KUE, Z Ok 70— 71280 Tk H2 23 5%/KHETHEFHY
WCHEBIZRDE VNI BDTH D, DD, S%KIETHK L, MR Shizfnetd S
MOFIVHBBEA~D/SAN | KRBT TITARE L 26T, —FH T, ZOMHIK TIEZ D/ 2R
AREERDZEL720, TAM OREEN R D LHMT 52 N TE D, LLAERL, 1%
AKYETHWTAIUE, WTNONRZABEE LD T . QR 22— FRFEF—ERIZE LT TAM
(2K DRRBRDO ALY SET- I it D 2 L7 D, [RIERIS, i Bl R RS
ODWTHREERD Z ENFR D, TNTNDOREEM SN OMEZ LT 5 2 L1TTE R
WH DD, K 8 TITFARIANAEERE DRI H D Z N RTEND,

KT X0, TRIH~OREE) 11X, RS mgHE < HEMEE Lo, QR 22—
RRF—EZOMAEMICKR b EEL 52X TND 2 ENbMnd, 2L, BIEH O]
AR LIRNWE & LR D L BARDHERIZR-o TS, Fo, £ 8 TiX, FlEN 20
~40 RO T N—TTiT [FIH~ORBE | 0 50 mll Lo 7 —7Tid i sk
AHRYE] 235D QR 2 — FRFE T —E 2O BRICHEEL 5252 L8000, AEER
B Tlde < A O & ) Ml TRAVE, HIT OEGUIXF S b Z Lick b, =
OFEFROMR L LT, 20~40 XD 7/ —71% QR 22— FIRFE I —E ZAOFFHOREICHEE L
T, 2—FR 2O =R L THEMRTMA LT\ D 2 ENRROERE 725> TW
5H—HT, 50 M LD N—TFIXZ OB EMNREEEZ LV S, P—EANLEE L%
ORI =<V AEFEmDDE NS ER—ERFHORKROERIZ /2> T 5,
INHOZ &G, HI0 & HII OFEFITFFSND IND, DFE D HIBCFERERNIC A
% E TAMET LV CHIABERICETT 2 ER O 52 2 BORE JI3R 05 2 LT
o,

Ty B 5 A, HICEREOSTITICE Y. ZOFRIZED D WREMIZH 206 LAZRWA, ZHiZo0
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5. BHYIC

ARFZETIX, A% AARICBWNTE LT 5 FinTech ' —EAD—>ToHDH QR =2 — Rk
—BERZEAL, 2OV —ERCHETE TAMICLEDET U 7 BLOZDOET VORBFEE
AT, ZOFER, QR 22— RRFEY—E A IZBT 5 TAM OZ 4R EOVR S iz, 70,
QR = — RRFEH—ERXOFHNH ZADIIW e EZ M ESEL EEL L2 6IX, T
T AREEZ B CRHBERICERELY 5 X TWD 2R T 5 LN TE,

N T, kB < AEERIEBNC T, T LV OREENED 5 0 ENORGEE T T2, %
DFER . AFIRNZ T D087 /L OREE IR 5 2 L1372 7e (RIFFEIZ IV T
THARBUEIFFSND Z L EioTn), L Lans, FIABRICEEL 52 5 ENOME
FEA WD, KEBHTES & Z A LISMT il & 53 F 7356 i Siu7- A ERME L 0 S REEE 3R H
BERICREREEL X TNDZ EDNERSI N, — T, 20~40 fR & 50 Ll EICHF %
STTESE . B AR SV A MR D BRBEEDY R IR L0 b AR S oA RS
FIHBERICR L TREREELHE X TWD I LRI N, DF V| Hill-CHEERRE Rz A
%L TAMET LV CTHRABRICKEATT 2B RO G52 5 W BOKRE SITR D Z LB IR
Do bHAA, ZTOHBIZONTH I BICHERAED TN T & TRV BBRENZ & &5
TXAH)E LIV, ZHHDZ &2 TiE, BIFEICTERY EiF7-nwEE S,

BB, RIFEOE L BEIZOVWTE LT 5, AW TIE TAM ISR E LA
Ty TN IRET IV BT CET, LIDLRRL, A VX —Fy bl & Lzt —
ERICELTE, = ERXZD b O, b —E R RMEH | Eifd L Tor X2 U T 0 S
UR7BHA, EOICIHMEHER EA2EET 25 2 LA Kim, et al. (2008)<° Ando, et al. (2016)72 &£
THIEMINTWD, P12, RFRIZET 50T VICh, FIRABERKICREEZ KX
FTERELTEX2 YT 4R EExT DU RT OB X7 LB B A T T T NMARER
ECTHDH, GRMTEITHA 2018 TlX, R I7=Y A7 (Perceived Risk) <0V — & AL
~DfZ#A (Trust for Service Suppliers) 72 EIZOWTOEMEH S, AFEET LDI 5
ROPIR B FRETH D, ZORAITONTITAHOIREL Lz,

ZE Xk

1. Ando, R., Shima, S., Takemura, T., Analysis of Privacy and Security Affecting the Intention of
Use in Personal Data Collection in an IoT Environment, IEICE TRANS. INF. & SYST., Vol.E99-
D, No.8, 1974-1981

2. Cao, W. (2016) FinTech Acceptance Research in Finland: Case Company Plastc, Aalt University,
https://aaltodoc.aalto.fi/handle/123456789/21518

3. Chen, J.J., Adams, C. (2005) User Acceptance of Mobile Payments: A Theoretical Model for
Mobile Payments, Proceedings of the Fifth International Conference on Electronic Business, 619-

624

TUEHIERET L7200,

15



10.

11.

12.

13.

14.

15.

16.

17.

Dastan, 1., Giirler, C. (2016) Factors Affecting the Adoption of Mobile Payment Systems: An
Empirical Analysis, Emerging Markets Journal, Vol.6, No.1, 17-24

Davis, F.D., Bagozzi, R.P., Warshaw, P.R. (1989) User Acceptance of Computer Technology: A
Comparison of Two Theoretical Models, Management Science, Vol.35, No.8, 982-1003

Fife, E., Vladar, A., Pereira, F., Kim, C. (2008) The Diffusion of Mobile Data Services in the
United States and Korea, The Proc. of 7th International Conference of Mobile Business, 112-125
Guirado, C.E., Zorita, C.M., Castro, C.G. (2018) Beyond Signed T-Shirts: A Socio-Technological
Model of Equity Crowdfunding Adoption, Journal of Innovation Economics and Management
2018, art24I-art24XXXV

Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E. (2010) Multivariate data analysis (7th ed),
New Jersey: Prentice Hall.

Junadi,S., Sfenrianto, S. (2015) A Model of Factors Influencing Consumer’s Intention to Use E-
Payment System in Indonesia, Procedia Computer Science, Vol.59, 214-220

Kim, J. (2017) Analysis of Reward-Based Crowdfunding Participation Intention: Perceived Risk
Perspective, MS. Dissertation of Seoul National University,
http://s-space.snu.ac.kr/bitstream/10371/122635/1/000000142003.pdf

Kim, D.J., Ferrin, D.L., Rao, H.R. (2008) A Trust-Based Consumer Decision-Making Model in
Electronic Commerce: The Role of Trust, Perceived Risk, and Their Antecedents, Decision
Support System, Vol.44, 544-564

Kolaki, M. (2017) Mobile Payment Use and Mobile Payment Transactions by Older Adults, A
Qualitative Study, Master’s Thesis of Linnaeus University,
http://www.diva-portal.org/smash/get/diva2:1127590/FULLTEXTO1.pdf

Li, YZ., He, TL., Song, YR., Yang, Z., Zhou, RT. (2017) Factors impacting donors’ Intention to
Donate to Charitable Crowd-Funding Projects in China: A UTAUT-Based Model, Information,
Communication and Society, Vol.21, No.3, 404-415

Liebana-Cabanillas, F., Luna, I.R., Montoro-Riosa, F. (2017) Intention to Use New Mobile
Payment Systems: A Comparative Analysis of SMS and NFC Payments, Economic Research-
Ekonomska Istrazivanja, Vol.30, No.1, 892-910

Lopez-Nicolas, C., Molina-Castillo, F.J., Bouwman, H. (2008) An Assessment of Advanced
Mobile Services Acceptance: Contributions from TAM and Diffusion Theory Models,
Information and Management, Vol.45, 359-364

Malhotra, Y., Galleta, D.F. (1999) Extending the Technology Acceptance Model to Account for
Social Influence: Theoretical Bases and Empirical Validation, Proceedings of the 32nd Hawaii
International Conference on System Sciences, 1-14

Oney, E., Guven, G.O., Rizvi, W.H. (2017) The determinants of electronic payment systems usage

from consumers’ perspective, Economic Research—Ekonomska Istrazivanja, Vol.30, No.1, 394-

16



18.

19.

20.

21.

22.

23.

24.

25.

26.

217.

28.

29.
30.

31.

32.

33.

415

Roy, S. (2014) Determinants of Customers’ Acceptance of Electronic Payment System in Indian
Banking Sector: A Study, International Journal of Scientific & Engineering Research, Volume 5,
177-187

Samaradiwakara, G.D.M.N., Gunawardena, C.G. (2014) Comparison of Existing Technology
Acceptance Theories and Models to Suggest a Well Improved Theory/Model, International
Technical Sciences Journal, Vol.1, No.1, 21-36

Schinder, J.W. (2017) FinTech and Financial Innovation: Drivers and Depth, FEDS Working Paper,
No0.2017-081

Schueffel, P. (2016) Taming the Beast: A Scientific Definition of FinTech, Journal of Innovation
Management, Vol.4, No.4, 32-54

Shatskikh, A. (2013) Consumer acceptance of Mobile Payments in Restaurants, Master Paper of ,
University of South Florida,

http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.466.3407 &rep=rep 1 &type=pdf

Sidek, N. (2015) Determinants of Electronic Payment Adoption in Malaysia: The Stakeholders’
Perspectives, Ph.D Paper of The University of Queensland,
https://espace.library.uqg.edu.au/view/UQ:361088

Venkatesh, V., Davis, F.D. (2000) A Theoretical Extension of the Technology Acceptance Model:
Four Longitudinal Field Studies, Management Science, Vol.45, No.2, 186-204

Venkatesh, V., Morris, M.G., Davis, G.B., Davis, D.F. (2003) User Acceptance of Information
Technology: Toward a Unified View, MIS Quarterly, Vol.27, No.3, 425-478

Yang, H.D., Moon, Y.J., Rowley, C. (2009) Social Influence on Knowledge Worker’s Adoption of
Innovative Information Technology, Journal of Computer Information Systems, Fall2009, 25-36
A - R - VbRt - SRR - PR - KR - AZ R - fiEE - =
W (2009) [MEHHTE A4 X —x v FHAIEOMESLIZIANS T, SSJ Data Archive
Research Paper Series, No.42

A HBM (2000) THEN U A7 GFEELRA L TWD0N—~< A 7 n T —X 2T it E
PERIO ST — | TESEFZERT H #t] No.140, 37-45

AEEE (2017) [SCROTZDD T 4 T v 7 RE] Rl F g2

AEAFAT A - PNEFZRE) (2011) TKEHOEPEEIATENCI1T 2 2B R Bk v Ak 7 v
3 T AT KD FEREINT) [ ISE] 5 33 5, 24-45

SRUNEFREES (2017) &Y 77 o—fAE (2016 4) |
https://www.shiruporuto.jp/public/document/container/literacy chosa/2016/

FELBET - BIOESE - KUF— (2010) [ 7 —x v M EFIH LR PN 25
kAl A O A EEME ], NISTEP-Discussion Paper, No.62

PRtz (2018) TQR = — Rk Y — & AR BI 2 HRED ) [55 76 [ A A #ik

17



34.

35.

ErREERETRE] forthcoming

VIRFBS « 8905 Kl - WEESL « A EE (2016) [FinTech 2N MR I 672 B9 4 X
7 b~ DR L&~ , CRES Working Paper Series, No.FY2016-03

EHFEB (2000) [Ho BiEE S HTIS AR — G A RE7 ) 7] SiaHEE

18



